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M.Com. (Sem. I) Examination November - 2023

Marketing Management (Paper - I)

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1)

 

“uQ¡ v$ip®h¡g  r“ip“uhpmu rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
Fill up strictly the details of  signs on your answer book

Name of the Examination:

 M.Com. (Sem. I)

Name of the Subject :

 Marketing Management (Paper - I)

Subject Code No.: 1808060401040010

Seat No.:

Student’s Signature
 

(2) Write to-the-point answers

(3) Figures to the right indicate marks allotted to that question

(4) All the questions are compulsory

1.  Answer in brief. (Any Five)    10 

V|„$L$dp„„ DÑfp¡ Ap‘p¡. (L$p¡C‘Z ‘p„Q)

 a. Explain any two differences between marketing and selling. 

bÅfq¾$$ep s¡dS> h¡QpZ“p L$p¡C‘Z b¡ saphsp¡ kdÅhp¡.

 b. Mention 4Ps of Marketing.  

bÅfq¾$$ep“p 4Ps$ S>Zphp¡.

 c. Differentiate between Micro and Macro environment. 

k|ÿd A“¡ kdN°gnu ‘ep®hfZ hÃQ¡ c¡v$ õ‘ô L$fp¡.

 d. Give any two examples of behavioral segmentation. 

hs®Ï„L$ Ap^pf¡ rhcpS>““p b¡ Dv$plfZp¡ Ap‘p¡.

 e. What is individual marketing? 

ìe[¼sNs bÅfq¾$ep A¡V$g¡ iy„?

 f. Define Positioning. 

‘p¡rTir“„N“u ìep¿ep Ap‘p¡.
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2.  Mention ideal features of marketing mix. Also discuss criticisms of 4Ps 

approach of marketing.    13 

bÅfq¾$ep rdî“p Apv$i® gnZp¡ S>Zphp¡. bÅfq¾$ep“p 4Ps ArcNd“u V$uL$pAp¡“u  
‘Z QQp® L$fp¡.

OR

2.  Explain any three macro environmental factors affecting marketing 

environment.     13 

bÅfq¾$ep ‘ep®hfZ“p L$p¡B‘Z ÓZ kdN°gnu ‘ep®hfZue ‘qfbmp¡ kdÅhp¡.

3. a.  Explain essentials of successful market segmentation.  07 

kam bÅfrhcpS>““u AphíeL$spAp¡ kdÅhp¡.

3. b. Write a note on Brand Equity.    06 

b°pÞX$ B[¼hqV$ ‘f “p¢^ gMp¡.

OR

3. a. Explain Patterns of market segmentation.   07 

bÅfrhcpS>““u sfplp¡ kdÅhp¡.

3. b. Write a note on dilution of positioning.   06 

‘p¡rTir“„N“y„ ^p¡hpZ ‘f “p¡„^ gMp¡.

4.  Write short notes on any two:    14 

Ap‘¡gdp’u L$p¡C‘Z b¡ ‘f V|„$L$ “p¡„^ gMp¡.

 a. Approaches to Marketing 

bÅfq¾$$ep“p ArcNdp¡

 b. PESTEL Analysis 

PESTEL rhïg¡jZ

 c. Target Marketing 

grns bÅfq¾$$ep

 d. Concept of Marketing 

bÅfq¾$ep“p¡ ¿epg


